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permission from the Course Authority, and where applicable, their request should be accompanied by an
original or certified copy of a medical certificate or other form of appropriate evidence.

A Course Authority may excuse a student from classes or activities for up to one month. However, they
may assign additional and/or alternative tasks to ensure compliance. A Course Authority considering the
granting of absence must be satisfied a student will still be able to meet the course’s learning outcomes
and/or volume of learning. A student seeking approval to be absent for more than one month must apply
in writing to the Dean and provide all original or certified supporting documentation.

For more information about the attendance protocols in the Faculty of Arts and Social
Sciences: https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/

 

Academic Information 

For essential student information relating to: requests for extension; review of marks; occupational health
and safety; examination procedures; special consideration in the event of illness or misadventure;
student equity and disability; and other essential academic information,
see https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/
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Course Details

Credit Points 6 

Summary of the Course

Subject Area: Media

This course focuses on the principles, dynamics, and particulars of strategy that underpin
communication initiatives across the sub-disciplines of public relations and advertising. You will be





Assessment 3: Strategic document and in-class presentation

Start date: 14/05/2018 09:00 AM

Details: In groups of 4 to 5, students will prepare a 2500 word strategy document. A key component of
this assessment task is a 10-minute presentation. The weighting of the presentation is 50 percent of this
assessment, or up to 15 marks.This is the final assessment task for attendance purposes.Following the
submission of the strategy document, a group mark (and feedback for both the presentation and final
document) will be provided on the Learning Management System. 

Additional details:

This group assessment comprises a group presentation in Week 11 and final document presentation in
Week 12. The final document will be submitted by the group leader (only) through a special group
submission link on the 2006 Moodle site.

Submission notes:Please see detailed submission protocol on 2006 Moodle site.

Turnitin setting: This is not a Turnitin assignment
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Submission of Assessment Tasks

Students are expected to put their names and student numbers on every page of their assignments.

Turnitin Submission

If you encounter a problem when attempting to submit your assignment through Turnitin, please
telephone External Support on 9385 3331 or email them on externalteltsupport@unsw.edu.au

mailto:externalteltsupport@unsw.edu.au


* Significantly affect your performance in assessable work, be it a formal end-of-semester examination, a
class test, a laboratory test, a seminar presentation or any other form of assessment.

For further details in relation to Special Consideration including "When to Apply", "How to Apply" and
"Supporting Documentation" please refer to the Special Consideration webstie: 
https://student.unsw.edu.au/special-consideration
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Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: using the same or very similar words to the original text or idea without acknowledging the
source or using quotation marks. This also applies to images, art and design projects, as well as
presentations where someone presents another’s ideas or words without creditegories:

http://www.lc.unsw.edu.au/


better manage your time
understand your rights and responsibilities as a student at UNSW

http://subjectguides.library.unsw.edu.au/elise/aboutelise


Course Schedule
View class timetable

Timetable 

Date Type Content
Week 1: 26 February - 4
March

Lecture Introduction

The origins and dynamics of strategy

The problem of strategic coherence

See Moodle for details of reading/viewing

TUTORIALS BEGIN THIS WEEK. See 2006
Moodle site for details.
 

Week 2: 5 March - 11
March

Lecture Getting and interpreting the data: the importance of
effective research

The environmental scan

See Moodle for details of reading/viewing

See Moodle for tutorial details

 
Week 3: 12 March - 18
March

Lecture What are tactics?

Distinguishing tactics from strategy.

Alingning tactics with strategy.

See Moodle for details of reading/viewing

See Moodle for tutorial details
Week 4: 19 March - 25
March

Web ONLINE LECTURE

Making it choere: the strategic framework. See
Moodle for lecture link. 

See Moodle for details of reading/viewing

See Moodle for tutorial details
Week 5: 26 March - 1
April

Reading Friday 30 March is Good Friday, a public holiday.

http://timetable.unsw.edu.au/2018/MDIA2006.html


See Moodle for details of reading/viewing

See Moodle for tutorial details
Break: 2 April - 8 April Reading This in Mid-Semester break week. Students might

like to take advantage of the opportunity to catch
up on reading. 

Week 6: 9 April - 15 April Lecture PR strategies and tactics

See Moodle for details of reading/viewing

See Moodle for tutorial details
Week 7: 16 April - 22
April

Lecture Advertising strategies and tactics

ANZAC DAY falls on Wednesday 25 April. As no
tutorials are scheduled on a Wednesday in this
course, tutorial classes are unaffected.

See Moodle for details of reading/viewing

See Moodle for tutorial details
Week 8: 23 April - 29
April

Web ONLINE LECTURE

Engaging metaphor/defamiliarisation as a
communication strategy. See Moodle for URL to Dr.
Phillip Bell's lecture. 

See Moodle for details of reading/viewing

See Moodle for tutorial details

 
Week 9: 30 April - 6 May Lecture Strategic communication and social media

See Moodle for details of reading/viewing

See Moodle for tutorial details
Week 10: 7 May - 13
May

Lecture Campaign evaluation strategy

See Moodle for details of reading/viewing

See Moodle for tutorial detail
Week 11: 14 May - 20
May

LectureLecture



See Moodle for tutorial details



Resources

Prescribed Resources 

See Moodle for recommended reading list, week-to-week readings (available on Moodle as PDFs), and
video content

Recommended Resources

In addition to the resources noted on the MDIA 2006 Moodle site, the following journals are
recommended:

Journal – Journal of Public Relations Research
Journal – Public Relations Review

http://www.tcpdf.org
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