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Course Overview

 Staff Contact Details 

 Convenors 

Name Email Availability Location Phone
Michael Kent z3524095@unsw.edu.au TBA 231Q Robert

Webster
93859814

School Contact Information

Room 312, level 3 Robert Webster Building

Phone: (02) 9385 4856

Email: sam@unsw.edu.au

Website: https://sam.arts.unsw.edu.au

The School of the Arts and Media would like to Respectfully Acknowledge the Traditional Custodians,
the Bedegal (Kensington campus), Gadigal (City and Art & Design Campuses) and the Ngunnawal
people (Australian Defence Force Academy in Canberra) of the lands where each campus of UNSW is
located.

Attendance Requirements

A student is expected to attend all class contact hours for a face-to-face (F2F) or blended course and
complete all activities for a blended or fully online course.

A student who arrives more than 15 minutes late may be penalised for non-attendance. If such a penalty
is imposed, the student must be informed verbally at the end of class and advised in writing within 24
hours.

If a student experiences illness, misadventure or other occurrence that makes absence from a
class/activity unavoidable, or expects to be absent from a forthcoming class/activity, they should seek
permission from the Course Authority, and where applicable, their request should be accompanied by an
original or certified copy of a medical certificate or other form of appropriate evidence.

A Course Authority may excuse a student from classes or activities for up to one month. However, they
may assign additional and/or alternative tasks to ensure compliance. A Course Authority considering the
granting of absence must be satisfied a student will still be able to meet the course’s learning outcomes
and/or volume of learning. A student seeking approval to be absent for more than one month must apply
in writing to the Dean and provide all original or certified supporting documentation.

For more information about the attendance protocols in the Faculty of Arts and Social
Sciences: https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/

 

Academic Information 
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For essential student information relating to: requests for extension; review of marks; occupational health
and safety; examination procedures; special consideration in the event of illness or misadventure;
student equity and disability; and other essential academic information,
see https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/
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Course Details

Credit Points 6 

Summary of the Course

This course introduces students to public relations writing and management and develops their
understanding of public relations in the Australian media environment. Students will learn the basics of
writing a media release, managing a press conference and dealing with media enquiries. The writing
component of the course will include writing for the internet, speeches, publications, campaigns, reports
and crisis communications. As well as learning to write across a range of genres, students will learn to
write for a selected audience. This course will also cover the ways that new media technologies
influence media and public relations. Students will be taught techniques for using these technologies for
media and public relations purposes. Students will also learn the professional conventions and engage
with the ethical and legal issues associated with public relations.

At the conclusion of this course the student will be able to





Media Release (35%) Media release (300 words) +
rationale (500–800 words)

Friday,
March 23

Comments and grade on
Turnitin, or written
feedback.

Letter to Editor or
Opinion Piece (35%)

EITHER Letter to the editor
(200 words) + rationale
(500–800 words) OR opinion
piece (800 words) + rationalepiece (800 words) + rationale





Media Release (35%) Media release (300 words) +
rationale (500–800 words)

Friday,
March 23

Comments and grade on
Turnitin, or written
feedback.

Letter to Editor or
Opinion Piece (35%)

EITHER Letter to the editor
(200 words) + rationale
(500–800 words) OR opinion
piece (800 words) + rationale
(500–800 words)

Friday, April
20

Comments and grade on
Turnitin, or written
feedback.

Media plan, Non-
Profit Organisation
(30%)

Group assessment: Media
Plan, Non-Profit
Organisation (1,500-words)

Friday, May
18

Comments and grade on
Turnitin

 

Turnitin setting: This assignment is submitted through Turnitin and students do not see Turnitin
similarity reports.
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Submission of Assessment Tasks

Students are expected to put their names and student numbers on every page of their assignments.

Turnitin Submission

If you encounter a problem when attempting to submit your assignment through Turnitin, please
telephone External Support on 9385 3331 or email them on externalteltsupport@unsw.edu.au

mailto:externalteltsupport@unsw.edu.au


* Significantly affect your performance in assessable work, be it a formal end-of-semester examination, a
class test, a laboratory test, a seminar presentation or any other form of assessment.

For further details in relation to Special Consideration including "When to Apply", "How to Apply" and
"Supporting Documentation" please refer to the Special Consideration webstie: 
https://student.unsw.edu.au/special-consideration
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Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: using the same or very similar words to the original text or idea without acknowledging the
source or using quotation marks. This also applies to images, art and design projects, as well as
presentations where someone presents another’s ideas or words without creditegories:

http://www.lc.unsw.edu.au/


better manage your time
understand your rights and responsibilities as a student at UNSW

http://subjectguides.library.unsw.edu.au/elise/aboutelise


Course Schedule
View class timetable

Timetable 

Date Type Content
Week 1: 26 February - 4
March

Kent & Booker

Week 1: Introduction to Media Relations and
Public Relations

February 26 Monday

Johnston, J. (2013). Media relations: Issues and
strategies (2nd edition), Crows Nest NSW: Allen &
Unwin. pp. 1–8.

Mahoney, J (2017). Public relations writing (third
edition). Melbourne: Oxford University Press. Front
matter and Chapters One and Two, pp. v–43.

Napoli, P. M., Taylor, M., & Powers, G. (1999).
Writing activities of public relations practitioners:
The relationship between experience and writing
tasks. Public Relations Review 25(3), 369–380.

Stanton, R 2007, Media Relations, Melbourne:
Oxford University Press pp. 1–8.

 
Week 2: 5 March - 11
March

Kent & Booker

Week 2: Media relations and liaison: What is
news | Rhetoric and the Rhetorical Situation |
Framing

March 5 Monday

Bitzer, L. F. (1968). The rhetorical situation.
Philosophy & Rhetoric 1(1), 1–14.

Hallahan, K. (1999). Seven models of framing:
Implications for Public Relations. Journal of Public
Relations Research, 11(3), 205–242.

Mahoney, J (2017). Public relations writing (third
edition). Melbourne: Oxford University Press.
Chapter Five pp. 87–106.

MDIA5004 Semester 1, 2018 published at 02-03-2018 // © University of New South Wales, 2018
13

http://timetable.unsw.edu.au/2018/MDIA5004.html




Week 5: March 30, Good Friday Holiday
Break: 2 April - 8 April
Week 6: 9 April - 15 April Kent

Week 6: April 9 Monday (Master’s Reading
Week). Note: Kent (Monday) will hold class this
day if there are no objections.  

Week 6: Media plan: Research, Strategy and
Planning | MBO, Goals, Objectives, Strategies,
Tactics       

April 9 Monday

Johnston, J. (2013). Media relations: Issues and
strategies (2nd edition), Crows Nest NSW: Allen &
Unwin. pp. 99–101.

Kent, M. L., (2011). Public relations writing: A
rhetorical approach. Boston: Allyn & Bacon.,
Chapter One, pp. 6–14.

Mahoney, J (2017). Public relations writing (third
edition). Melbourne: Oxford University Press.
Chapters Three and Four, pp. 47–80.

Stanton, R. (2007). Media relations. Melbourne:
Oxford University Press. pp. 33–35, 38–45.

Wilcox, D. (2009). Public relations writing and
media techniques (6th edition), Boston: Pearson,
Allyn & Bacon. pp. 483–502.

Week 7: 16 April - 22
April

Kent

Week 7: Media plan: Tactics, Timelines and
Budgets, Evaluation

April 16 Monday

McElreath, M. P. (1997). Managing systematic and
ethical public relations campaigns (second
edition). New York: McGraw-Hill. Chapter Eight, pp.
273–316.

Mahoney, J (2017). Public relations writing (third
edition). Melbourne: Oxford University Press.
Chapter, Eleven, 229–242, review chapters Five
and Seven.

Wilcox, D (2013). Public relations writing and media
techniques (7th edition), Boston: Pearson, Allyn &
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Bacon. pp. 142–144.
Week 8: 23 April - 29
April

Kent

Week 8: Evaluation of media relations plans

April 23 Monday

Mahoney, J (2017). Public relations writing (third
edition). 



Arthur Page Ethics Modules: 

May 7 Monday

Kent, M. L., & Taylor, M. (2016). From homo
economicus to homo dialogicus: Rethinking social
media use in CSR communication. Public Relation



Resources

Prescribed Resources 

http://www.tcpdf.org
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