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MDIA1003
Public Relations and Advertising Foundations
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Course Overview

 Staff Contact Details 

 Convenors 

Name Email Availability Location Phone
Michael Richardson michael.richardson@unsw.edu.a

u
Monday
10am-12pm

Robert
Webster 231C

9385 8531

 Tutors 

Name Email Availability Location Phone
Miriam Cabello m.cabello@unsw.edu.au N/A N/A N/A
Jane Jordan jane.jordan@unsw.edu.au N/A N/A N/A
Peter Roberts p.j.roberts@unsw.edu.au N/A N/A N/A
Carla Guedes c.guedes@unsw.edu.au N/A N/A N/A
Jonathan Foye j.foye@unsw.edu.au

School Contact Information

Room 312, level 3 Robert Webster Building

Phone: (02) 9385 4856

Email: sam@unsw.edu.au

Website: https://sam.arts.unsw.edu.au

The School of the Arts and Media would like to Respectfully Acknowledge the Traditional Custodians,
the Bedegal (Kensington campus), Gadigal (City and Art & Design Campuses) and the Ngunnawal
people (Australian Defence Force Academy in Canberra) of the lands where each campus of UNSW is
located.

Attendance Requirements

A student is expected to attend all class contact hours for a face-to-face (F2F) or blended course and
complete all activities for a blended or fully online course.

A student who arrives more than 15 minutes late may be penalised for non-attendance. If such a penalty
is imposed, the student must be informed verbally at the end of class and advised in writing withte mf r朠䉔‰⁔爠〮㌸㑴 h[崠〮〰〰ね䕔⁑ੂ吠⽆㈠ਰ⹭੫〰〮〰〰扊⁅吠儊䉔 〠呦⁅吊〮㠰〰〰瘀攀猀 洀漀爀攀 琀栀愀渀 ㄀㔀 洀椀渀甀琀攀猀 氀愀琀攀 洀愀礀 戀攀 瀀攀渀愀氀椀猀攀搀 昀漀爀 渀漀渀ⴀ愀琀琀攀渀搀愀渀挀攀⸀ 䤀昀 猀甀挀栀 愀 瀀攀渀愀氀琀礀

people (Australian Defence Force Academy in Canberra) of the lands wheri渀渀攰〰〰〠㔀 愀 瀀攀渀愀氀琀礀

mailto:sam@unsw.edu.au
https://sam.arts.unsw.edu.au


and/or volume of learning. A student seeking approval to be absent for more than one month must apply
in writing to the Dean and provide all original or certified supporting documentation.

For more information about the attendance protocols in the Faculty of Arts and Social
Sciences: https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/

 

Academic Information 

For essential student information relating to: requests for extension; review of marks; occupational health
and safety; examination procedures; special consideration in the event of illness or misadventure;
student equity and disability; and other essential academic information,
see https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/

MDIA1003 Semester 2, 2018 published at 20-07-2018 // © University of New South Wales, 2018
3

https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/
https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/


Course Details

Credit Points 6 

Summary of the Course

Subject Area: Media

This course provides a comprehensive introduction to Public Relations and Advertising Principles in an
Australian and international context. You will examine the history, growth, and contemporary influence of
both disciplines. The foundations of PR and advertising are studied, as are their influence within and



Assessment

This Course Outline provides only the most basic information regarding the assessments. Detailed
instructions for all assessments are available on Moodle.

You must complete and submit all three assessment tasks in order to pass the course.

Assessment Tasks 

Assessment task Weight Due Date Student Learning
Outcomes Assessed



Assessment 3: Client Pitch

Start date: 

Length: 2,500 words

Details: This assessment has two parts.PART A: 10% Group TaskGroups of 4 present initial analysis
and planning in response to client brief. Formative verbal feedback is provided, which students are
encouraged to record.PART B: 35% Individual TaskIndividuals submit a 2,500 word practical writing task



Submission of Assessment Tasks

Students are expected to put their names and student numbers on every page of their assignments.

Turnitin Submission

mailto:externalteltsupport@unsw.edu.au


Work submitted 10 to 19 days after the stipulated deadline will be assessed and feedback
provided but a mark of zero will be recorded. If the work would have received a pass mark but for
the lateness and the work is a compulsory course component (hurdle requirement), a student will
be deemed to have met that requirement;
Work submitted 20 or more days after the stipulated deadline will not be accepted for
assessment and will receive no feedback, mark or grade. If the assessment task is a compulsory
component of the course a student will receive an Unsatisfactory Fail (UF) grade as a result of
unsatisfactory performance in an essential component of the course.

This information is also available at:

https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/

Special Consideration Applications

You can apply for special consideration when illness or other circumstances interfere with your
assessment performance.

Sickness, misadventure or other circumstances beyond your control may:

* Prevent you from completing a course requirement,

* Keep you from attending an assessable activity,

* Stop you submitting assessable work for a course,

* Significantly affect your performance in assessable work, be it a formal end-of-semester examination, a
class test, a laboratory test, a seminar presentation or any other form of assessment.

For further details in relation to Special Consideration including "When to Apply", "How to Apply" and
"Supporting Documentation" please refer to the Special Consideration webstie: 
https://student.unsw.edu.au/special-consideration
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Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: using the same or very similar words to the original text or idea without acknowledging the
source or using quotation marks. This also applies to images, art and design projects, as well as
presentations where someone presents another’s ideas or words without credit.

Inappropriate paraphrasing: Changing a few words and phrases while mostly retaining the original
structure and/or progression of ideas of the original, and information without acknowledgement. This also
applies in presentations where someone paraphrases another’s ideas or words without credit and to
piecing together quotes and paraphrases into a new whole, without appropriate referencing.

Collusion: working with others but passing off the work as a person’s individual work. Collusion also

http://www.lc.unsw.edu.au/


http://subjectguides.library.unsw.edu.au/elise/aboutelise


http://timetable.unsw.edu.au/2018/MDIA1003.html


understanding public relations and advertising: the
campaign. Essential to understanding what PR and
advertising can do is understanding what has been
done in the past. So our approach will be historical
and theoretical, linking how campaigns have
developed to the way they work (or don’t!). This
week will also serve as a primer to one of the most
important practical skills you will develop in this
course: campaign analysis, grounded in specific
examples and relevant theory. You will be briefed in
more detail on Assessment 1: Campaign Analysis,
which asks you to put into practice the techniques
of analysis introduced this week.

Tutorial In tutorials, we will consider campaigns and
campaign analysis in more detail via discussion of
the readings and relevant examples. There will also
be an opportunity to discuss the Campaign
Analysis assessment in more detail. You must
come to class with an example of a PR or
advertising campaign that you think is particularly
interesting or powerful.

Week 4: 13 August - 19
August

Lecture PLEASE NOTE: NO FACE-TO-FACE LECTURE
THIS WEEK, ONLINE ONLY

Promotional Texts

Promotional texts are one of the key mechanisms
for communicating in public relations and
advertising. Texts, of course, aren’t just words on a
page. Texts can be images, videos, music, speech,
games, and even experiences. In short, texts
deliver meaning. So our focus is on how meaning
words. We break down ideas from the French
philosopher Roland Barthes about how language
works as a system of signs to produce myths. And
we consider how language fits into wider discourse,
and why this matters for promotional texts.

Tutorial In tutorials, we will have the first block of Campaign
Analysis presentations. Using some of the
campaigns presented by your groups as a
springboard, we will discuss the week's topic of
promotional texts.

Assessment Assessment 1: Campaign Analysis (Round 1)
Week 5: 20 August - 26
August

Lecture Elements (I) – Briefing and Researching

As the emphasis of the course shifts from theory to
practice, we turn to specific elements of PR and
advertising. Namely, research, planning and
briefing. As we have seen already, strong research
is the foundation for successful campaigns. But to
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16 September The best message means nothing if it doesn’t
connect with the right people. That makes the how
of delivery at least as important as the what. Too
often, practitioners think about media too narrowly –
they focus on the specific form of the media or fail
to think outside the box. This week, we look at
different media forms, from social to mass to
experiential media, and consider how they relate to
PR and advertising. While the pros and cons of
various media are useful to know, what matters
more is how media fit the message and reach the
right audience the right way.

Tutorial Following discussion, you will develop a media
strategy in this week’s Agency. You will need to
consider media forms, as well as how they will
create a meaningful relation with your intended
audience. There will also be an extended
opportunity for discussion of Assignment 3: Client
Pitch.

Week 9: 17 September -
23 September

Lecture Client Briefing

This lecture is compulsory and will not be recorded!

In this week’s lecture, you will be briefed on
Assessment 3. You will hear directly from the Client
about their organisation and its promotional needs.
There will be an opportunity to ask questions,
depending on the available time.

Tutorial Tutorials this week will focus on Assessment 3:
Client Pitch. You will work in groups to understand
the Client Brief and begin your response to Part A
of the assignment. 

Break: 24 September -
30 September
Week 10: 1 October - 7
October

NO CLASSES WEEK 10 DUE TO THE PUBLIC
HOLIDAY.

Please ensure you take this week to work on
Assessment 3 Part A.

Week 11: 8 October - 14
October

Lecture Professional Practice (I) - The Client

This lecture is compulsory and the recording will
not be made available!

This week, your lecture will feature a panel of
guests from the public relations and advertising
industry. There will be a moderated discussion
about professional and ethical practice, the skills
necessary to succeed, and the future directions of
promotional industries. There will also be an
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opportunity to ask questions of our guests, so think
about what you’d like to know about PR&A as a
profession!

Assessment Presentations for Assessment 3: Client Pitch (Part
A) will be held in your tutorials this week.

Tutorial This week will feature your 5-minute group
discussions for Assessment 3 Part A. In the
remaining time, the tutorial will focus on how to
move from your group work to your individual Client
Pitch for Assessment 3 Part B.

Week 12: 15 October -
21 October

Lecture Professional Practice (II): Practitioner and
Client

In our second week on professional practice, we
look more closely at the roles and relationships of
practitioners and clients. Our focus will be on
ethical conduct and strategies for measuring the
success (or failure!) of promotional campaigns. 

Tutorial Following discussion, this week’s Agency will ask
you to work through an ethical conundrum about an
agency’s work and its potential negative social
impacts. Just like last week, the Agency will also
provide time for you to workshop your Client Pitch
Assessment.

Week 13: 22 October -
28 October

Lecture Public Relations and Advertising Principles in
Action

This week draws together the theoretical and
practical threads of the course to consider PR and
advertising culture. Rather than simply
summarizing the course, we will reflect on the
principles we have examined and their connection
to one another. Returning to the essential links
between theory and practice, we will look at the PR
and advertising as an industry in constant change.
Finally, we will give some brief context for the ideas
and topics that you will encounter as you progress
in your studies.

Tutorial In this week’s tutorial, you will reflect on the course
overall in an extended discussion. Then you will
have an opportunity to workshop and receive
feedback on your Client Pitch Assessment.

Assessment Assessment 3: Client Pitch (Part B) due Friday 26
October.
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