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Academic Information 

For essential student information relating to: requests for extension; review of marks; occupational health
and safety; examination procedures; special consideration in the event of illness or misadventure;
student equity and disability; and other essential academic information,
see https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/
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Course Details

Credit Points 6 

Summary of the Course

Professional organizational communication is underpinned by the ability to form positive relationships
and navigate differences in the workplace. While we often assume that business communication is a
rational process, workplaces are also impacted on by emotions that employees carry with them. While
issues of language, culture and emotion underpin all interpersonal communication, students in this
course are particularly encouraged to apply theories, concepts and ideas of interpersonal communication
to issues, challenges, and opportunities in corporate and other organizational contexts. The course will
focus on application of interpersonal communication concepts and processes to organizational contexts,
opportunities, challenges and issues. Key topics in this course include organizational communication and
discourse, negotiation, persuasion, advocacy, managing change, valuing diversity, ethical decision-
making and conflict resolution.

At the conclusion of this course the student will be able to

1. Apply interpersonal communication concepts and processes to organisational contexts and
problems

2. Demonstrate knowledge of organisational communication concepts
3. Apply negotiation and persuasion skills, and theories of managing change
4. Examine the importance of valuing diversity, ethical decision making and conflict resolution

Teaching Strategies 

Teaching Strategies:

Corporate and Interpersonal Communication is designed to encourage and challenge you to reflect on
and improve your own communication practice.

The course is delivered in a seminar form, where discussions, analysis and application of key concepts
and recent research findings are used to develop a deeper understanding of strategic communication.
The subject is designed around a mix of activities to build participantsâ?? interest and learning. The two
hour class period each week will include:

â??      a section on key principles, which will introduce the relevant concepts and theory of corporate
and interpersonal communication.

â??      a series of discussions and activities aimed at applying the key principles.

To obtain the full benefits from this course, students are encouraged to extend yourself beyond their
comfort zone. That means actively participating in the conversations and discussions in class as both a
listener and speaker, being open to and willing to contemplate a range of perspectives and try new ways



Students are asked to reflect on the set readings before each class, and bring their questions and ideas
about the readings based on their own unique experiences to each class. 





Start date: Not Applicable

Length: 2,500+ words

Details: 2500 words for written reflection. This is the final assessment task.Written feedback provided
via Turnitin.
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Submission of Assessment Tasks

Students are expected to put their names and student numbers on every page of their assignments.

Turnitin Submission

mailto:externalteltsupport@unsw.edu.au


Work submitted 10 to 19 days after the stipulated deadline will be assessed and feedback
provided but a mark of zero will be recorded. If the work would have received a pass mark but for
the lateness and the work is a compulsory course component (hurdle requirement), a student will
be deemed to have met that requirement;
Work submitted 20 or more days after the stipulated deadline will not be accepted for
assessment and will receive no feedback, mark or grade. If the assessment task is a compulsory
component of the course a student will receive an Unsatisfactory Fail (UF) grade as a result of
unsatisfactory performance in an essential component of the course.

This information is also available at:

https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/

Special Consideration Applications

You can apply for special consideration when illness or other circumstances interfere with your
assessment performance.

Sickness, misadventure or other circumstances beyond your control may:

* Prevent you from completing a course requirement,

* Keep you from attending an assessable activity,

* Stop you submitting assessable work for a course,

* Significantly affect your performance in assessable work, be it a formal end-of-semester examination, a
class test, a laboratory test, a seminar presentation or any other form of assessment.

For further details in relation to Special Consideration including "When to Apply", "How to Apply" and
"Supporting Documentation" please refer to the Special Consideration website: 
https://student.unsw.edu.au/special-consideration
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Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: using the same or very similar words to the original text or idea without acknowledging the
source or using quotation marks. This also applies to images, art and design projects, as well as
presentations where someone presents another’s ideas or words without credit.

Inappropriate paraphrasing: Changing a few words and phrases while mostly retaining the original
structure and/or progression of ideas of the original, and information without acknowledgement. This also
applies in presentations where someone paraphrases another’s ideas or words without credit and to
piecing together quotes and paraphrases into a new whole, without appropriate referencing.

Collusion: working with others but passing off the work as a person’s individual work. Collusion also

http://www.lc.unsw.edu.au/


http://subjectguides.library.unsw.edu.au/elise/aboutelise


http://timetable.unsw.edu.au/2018/MDIA5022.html




Textbook chapter 10

Seminar Content



 

Week 9: 17 September -
23 September

Seminar Identity and Communication in Global and
Multicultural Contexts 

Textbook chapters 5 and 13

Seminar Content

What is globalization and how does it
impact on individual and organizational
identities? What kinds of local-global
tensions impact on organizations?
How are the discourses of diversity and
multiculturalism used in organizational
contexts? What do they reflect about the
nature of power in organizations?
What role can communication play in
creating inclusive working environments?
How can diverse voices be incorporated
into organizations?
How can individuals and organizations be
more responsive to both local and global
contexts? 

 

 

 

Break: 24 September -
30 September

Seminar Power and control in organisations 

Textbook chapter 9

Seminar content

contexts? What 2㘮㤶‴㘱‴nd ions⁔䨠獣al-〰⁷‰s獝⁔䨠䕔ੂ吠⽆㈠s?contexts? What 1㥑ਰ⸵㜱 org⁔䨠䕔⁑ਰ㉢out ther睨ve吠⽆㈠ㄱ牤o⁔田‰⸰〰栮㔷〰〰⁷‰aniJ‰⁛崠〠搠〮〰〰〰‰⸰〰〰〠〮〰〰〰⁒䜠ㄮ〰〰〰‱⸰〰〰〠ㄮ〰〰〰朊焠〮〰〰〰‰⸰〰〰〠〮〰〰〰朠䉔‰⁔爠〮〰〰〰⁷⁅吠䉔″㌵⸹㌴〰〠㔴㔮㐴〵㠵⁔搠嬨contexts? What 1㠠9⥝‱〰〠眠〠ㄱ⸰〰䨠䕔⁑ੂ吠



Week 10: 1 October - 7
October

Seminar Ethics and values in organisations 

Textbook chapter 14

Seminar content

Why do ethics matter?
What constitutes ethical decision making
and ethical behaviour?
What is the link to values and how may
standards vary?
What ethical action tests can be applied?
Legality, fairness, visibility, generality,
legacy



Resources

Prescribed Resources 

Cheney, G, Christensen, s 



The student learning experience is important to the Faculty, convenors and lecturers in this course.
Throughout the duration of Corporate and Interpersonal Communication students are encouraged to
provide either formal and/or informal feedback on their experiences of the course. This will be analysed
by staff and incorporated into the semester program where possible. At the conclusion of the semester a
formal student evaluation is provided to enable feedback on the course content and teaching staff. This
allows for longer term student input into course design. 
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