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Course Overview

Staff Contact Details

Convenors

Name Email Availability Location Phone
James Wiggins james.wiggins@unsw.edu.au Videocall meetings

available by
appointment.

School Contact Information

School of the Arts and Media

Room 312, Level 3, Robert Webster Building (G14)

Phone: (02) 9385 4856

Email: sam@unsw.edu.au

Website: www.arts.unsw.edu.au/sam

The School of the Arts and Media would like to Respectfully Acknowledge the Traditional Custodians,
the Bedegal (Kensington campus), Gadigal (City and Art & Design Campuses) and the Ngunnawal
people (Australian Defence Force Academy in Canberra) of the lands where each campus of UNSW is
located.

mailto:sam@unsw.edu.au
https://www.arts.unsw.edu.au/sam


Course Details

Credit Points 6 

Summary of the Course

This course introduces you to the dynamic world of advertising. It emphasises not only the place of
advertising in history and culture, but equips you with the tools necessary to an in-depth reading of
advertising texts. You will encounter advertisements from different epochs and will learn to interrogate



Assessment

Assessment Tasks

Assessment task Weight Due Date Student Learning
Outcomes Assessed

Critical analysis 40% 22/01/2021 11:00 PM 2

Advertising through time and
place 

30% Not Applicable 1

Issues in advertsing 30% 02/02/2021 11:00 PM 1, 3

Assessment Details

Assessment 1: Critical analysis

Details:

Individual
Critical analysis of a print advertisement
1500 words
Feedback via LMS

Additional details:

Please refer to Moodle for additional details.

Turnitin setting: This assignment is submitted through Turnitin and students do not see Turnitin
similarity reports.

Assessment 2: Advertising through time and place

Details:

Group presentation: Advertising through time and place
Throughout the terms, from Weeks 4 through 10, students present on one particular epoch
in one particular jurisdiction. Students then lead class discussion and reflection.
Feedback via LMS

Additional details:

Please refer to Moodle for additional details.

Turnitin setting: This is not a Turnitin assignment

Assessment 3: Issues in advertsing

Details:
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Individual
1000-words
Students offer a short reflection on the impact or impacts of advertising (or a particular
advertisement or campaign) on an an aspect of society, the economy, politics, etc.
Feedback via LMS

Additional details:

Please refer to Moodle for additional details.
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Attendance Requirements

Students are strongly encouraged to attend all classes and review lecture recordings.

Course Schedule
View class timetable

Timetable 

Date Type Content
4 January - 8 January Lecture Lecture 1 (Monday): The sociological origins of

advertising and the rise of consumer culture.

Seminar 1: Please refer to Moodle.

Lecture 2 (Thursday): The evolution of early
advertising.

Seminar 2: Please refer to Moodle.
11 January - 15 January Lecture Lecture 3 (Monday): Key advertising theories.

Seminar 3: Please refer to Moodle.

Lecture 4 (Thursday): The sources and uses of
power in advertising.

Seminar 4: Please refer to Moodle.
18 January - 22 January Lecture Lecture 5 (Monday): Key sociological and

psychological advertising tools and the cultural
context of advertising: semiotics, mythologies,
metaphor, and narrative.

Seminar 5: Please refer to Moodle.

Lecture 6 (Thursday): Different types of advertising
messages and the advertising campaign.

Seminar 6: Please refer to Moodle.
25 January - 29 January Lecture Lecture 7 (Monday): The attention economy and

digital advertising.

Seminar 7: Please refer to Moodle.

Lecture 8 (Thursday): Social media and advertising
theory.

Seminar 8: Please refer to Moodle.
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Resources

Prescribed Resources 

Rodgers, Shelly and Thorson, Esther (Editors); Advertising Theory 2nd Edition, 2019, Routledge.

Print version:

https://www.bookshop.unsw.edu.au/details.cgi?ITEMNO=9780815382508

Digital version:

https://unswbookshop.vitalsource.com/products/-v9781351208291

Recommended Resources

Please see Moodle for details.

Course Evaluation and Development

Please see Moodle for details.

https://www.bookshop.unsw.edu.au/details.cgi?ITEMNO=9780815382508
https://unswbookshop.vitalsource.com/products/-v9781351208291




Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: using the same or very similar words to the original text or idea without acknowledging the
source or using quotation marks. This also applies to images, art and design projects, as well as
presentations where someone presents another’s ideas or words without credit.



http://subjectguides.library.unsw.edu.au/elise/aboutelise


https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/
http://www.tcpdf.org
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