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Course Overview Staff Contact Details  Convenors NameEmailAvailabilityLocationPhone

Elaine Zhaojing.zhao@unsw.edu.auWednesday11:00-12:00RobertWebster 231D+61 2 93858066

 Tutors NameEmailAvailabilityLocationPhone

Eric Van Soelen

e.vansoelen@unsw.edu.auAvailable uponrequest. Pleaseemail in advance.School Contact InformationRoom 312, level 3 Robert Webster BuildingPhone: (02) 9385 4856Email: 

mailto:sam@unsw.edu.au
https://sam.arts.unsw.edu.au


Course Details

Credit Points 6 

Summary of the Course

Subject Area: Media

This course will explore relevant theories and practices of brand communications and cultures from an
interdisciplinary perspective informed by media and communications, cultural studies, and business
studies. You will develop a practical and critical understanding of the increasing importance of and
approaches to brand building in social, cultural, political and economic contexts in contemporary
societies. The course will also cover key themes and debates about the relationship between branding
and consumer culture, intellectual property, the changing media environment, and the global economy.

Course Learning Outcomes

1. Explain key concepts, issues and trends relevant to brand communications and cultures.
2. Conceptualise the significance of branding in various settings.
3. Critically evaluate how brands relate to their social, cultural and political contexts.
4. Apply theoretical knowledge as well as practical skills to brand communications and evaluate

effectiveness of brand campaigns.

Teaching Strategies 

This course  combines conceptual theories and practical examples to assist students to develop their
understanding of the role of integrated communications in managing brands in the
contemporary communication landscape. It reflects the position that experiential, collaborative, practice-
-based, and reflective learning will help them to develop tradeable knowledge and strategic thinking to
advance their career in a rapidly changing communications environment.
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Assessment

Further guidelines and support resources will be available on Moodle.

Assessment Tasks 

Assessment task Weight Due Date Student Learning
Outcomes Assessed

Report 30%



Resources

Prescribed Resources 

Available on Moodle.

Recommended Resources

Available on Moodle.

Course Evaluation and Development

This course will undergo continual development, via feedback processes such as online surveys
and collegial review. We will also collect informal feedback in the form of anonymous suggestions
and comments throughout the course. We take your feedback seriously.

MDIA3009 Term 1, 2020 published at 03-02-2020 // © University of New South Wales, 2020
5



Submission of Assessment Tasks



Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: using the same or very similar words to the original text or idea without acknowledging the
source or using quotation marks. This also applies to images, art and design projects, as well as
presentations where someone presents another’s ideas or words without credit.

Inappropriate paraphrasing: Changing a few words and phrases while mostly retaining the original
structure and/or progression of ideas of the original, and information without acknowledgement. This also
applies in presentations where someone paraphrases another’s ideas or words without credit and to
piecing together quotes and paraphrases into a new whole, without appropriate referencing.

Collusion: working with others but passing off the work as a person’s individual work. Collusion also
includes providing your work to another student before the due date, or for the purpose of them
plagiarising at any time, paying another person to perform an academic task, stealing or acquiring
another person’s academic work and copying it, offering to complete another person’s work or seeking
payment for completing academic work.

Inappropriate citation: Citing sources which have not been read, without acknowledging the "secondary"
source from which knowledge of them has been obtained.

Duplication ("self-plagiarism"): submitting your own work, in whole or in part, where it has previously
been prepared or submitted for another assessment or course at UNSW or another university.

Correct referencing practices:

Paraphrasing, summarising, essay writing and time management
Appropriate use of and attribution for a range of materials including text, images, formulae and
concepts.

Individual assistance is available on request from The Learning Centre (http://www.lc.unsw.edu.au/).
Students are also reminded that careful time management is an important part of study and one of the
identified causes of plagiarism is poor time management. Students should allow sufficient time for
research, drafting and proper referencing of sources in preparing all assessment items.

UNSW Library also has the ELISE tool available to assist you with your study at UNSW. ELISE is
designed to introduce new students to studying at UNSW but it can also be a great refresher during your
study.

Completing the ELISE tutorial and quiz will enable you to:

analyse topics, plan responses and organise research for academic writing and other
assessment tasks



understand your rights and responsibilities as a student at UNSW

http://subjectguides.library.unsw.edu.au/elise/aboutelise


https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/
http://www.tcpdf.org
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