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Acknowledgement of Country

UNSW Arts, Design and Architecture Kensington and Paddington campuses are built on Aboriginal
Lands. We pay our respects to the Bidjigal and Gadigal peoples who are the Custodians of these lands.
We acknowledge the Aboriginal and Torres Strait Islander peoples, the First Australians, whose lands,
winds and waters we all now share, and pay respect to their unique values, and their continuing and
enduring cultures which deepen and enrich the life of our nation and communities.

Image courtesy of the Office of the Pro Vice-Chancellor Indigenous UNSW's Indigenous strategy
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Assessment

This Course Outline provides only the most basic information regarding the assessments. Detailed
instructions for all assessments are available on Moodle.

You must complete and submit all three assessment tasks in order to pass the course.

Assessment task Weight Due Date Course Learning
Outcomes Assessed

1. Campaign Analysis 30% Week 3 in class 1,2,3
Presentation

2. Client Pitch Development 20% Weeks 5, 7, 8 & 9 in class 1,2, 4
Milestones

3. Client Pitch 50% Friday, 19 November 1,2, 4

Assessment 1: Campaign Analysis Presentation
Due date: Week 3 in class

In groups of 4, students deliver 15-minute presentations accompanied by submission of slides to
Moodle, with written feedback provided.

This is not a Turnitin assignment

Additional details

To develop successful communication campaigns of your own, you have to understand how campaigns
work. Working in groups of 4, your task is to identify and analyse a communication campaign. You must

choose a public relations or advertising campaign from the past year (2020-2021) that has NOT been
discussed in detail in the lectures.

Assessment 2: Client Pitch Development Milestones
Due date: Weeks 5, 7, 8 & 9 in class

Weekly tasks developing the final assessment for which students submit work-in-progress and receive
verbal formative feedback in tutorial.

This is not a Turnitin assignment

Additional details

For four weeks you will get the opportunity to develop your thinking in terms of key aspects of your pitch.
In class, you will get the chance to demonstrate your understanding of these critical elements. In weeks

5, 7, 8 and 9 you will look at these ‘component parts’ of the plan, and outline your ideas for each in
regards to their appropriateness, strengths and any inherent weakness.
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Assessment 3: Client Pitch
Due date: Friday, 19 November

A 2,500-word practical writing task that includes a client pitch and content examples submitted to
Turnitin, with written feedback.

Additional details

You will be briefed by a client on a public relations situation. Your task is to produce a pitch to the client
for an effective public relations campaign. The Client Pitch will build on the development ecamon t2



Attendance Requirements

Students are strongly encouraged to attend all classes and review lecture recordings.

Course Schedule

View class timetable

Timetable

Date Type Content

Week 1: 13 September | Lecture
- 17 September



http://timetable.unsw.edu.au/2021/MDIA1003.html

This week we will look at the key object for




formative feedback.

Assessment

Assessment 2: First Client Pitch Development
Milestone, in class.

Week 6: 18 October -
22 October

Reading

NO LECTURE OR TUTORIALS AS WEEK 6 IS
A READING WEEK

Week 7: 25 October -
29 October

Lecture

Elements (ll) — — Strategy and Tactics

Public relations and advertising professionals
need to think strategically and tactically. They
need to understand the big picture and know how
to make the right choices in the execution of a
campaign. This week, we'll look closely at the
difference between strategy and tactics to make
clear why what matters most is strong strategic
thinking. You'll be introduced to the work of
strategists within communications agency and
consider its place within the PR and advertising
process.

Tutorial

In tutorials, after some brief discussion of
readings and concepts, you will work on the
second of your development milestones.

Assessment

Assessment 2 - Second Client Pitch Development
Milestone, in class.

Week 8: 1 November -
5 November

Lecture

Elements (lll): Messages and Stories

In Weeks 5 and 7, we learned how important
meaning-making and persuasion are to public
relations and advertising. This week, we consider
how to connect with an audience in practice. It's
rarely enough to have a witty tag line or clever
image: you need to tell a story and you need to
stage that telling. We will look at how storytelling
works, from structuring narratives to powerful
writing. But we will also ask how stories are
staged, with a particular focus on the trend
towards experiential campaigns.

Tutorial

Following some discussion of storytelling and
messaging techniques, you will develop your third
client pitch development milestone in the week’s
tutorials.

Assessment

Assessment 2 - Third Client Pitch Development
Milestone, in class.
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Week 9: 8 November - | Lecture Elements (IV): Media Forms

12 November
The best message means nothing if it doesn’t

connect with the right people. That makes the
how of delivery at least as important as the what.




Resources
Prescribed Resources

Not available

Recommended Resources

Not available

Course Evaluation and Development

We are committed to improving MDIA1003 and have benefited greatly from student feedback on the
course. In addition to the MyExperience surveys conducted at the end of each semester, there will be an
opportunity for feedback mid-semester. You are also welcome to email or visit me, Peter Roberts, at any
point to raise specific concerns.

Student feedback is evaluated in relation to the learning objectives of the course and changes are
implemented to improve the experience and outcomes for students. For example, in 2017 the final
assessment was reduced in weight and broken into two components based on feedback from students in
2016.
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Submission of Assessment Tasks

Turnitin Submission

If you encounter a problem when attempting to submit your assignment through Turnitin, please
telephone External Support on 9385 3331 or email them on externalteltsupport@unsw.edu.au . Support
hours are 8:00am — 10:00pm on weekdays and 9:00am — 5:00pm on weekends (365 days a year). If you
are unable to submit your assignment due to a fault with Turnitin you may apply for an extension, but you
must retain your ticket number from External Support (along with any other relevant documents) to
include as evidence to support your extension application. If you email External Support you will
automatically receive a ticket number, but if you telephone you will need to specifically ask for one.
Turnitin also provides updates on their system status on Twitter.

Generally, assessment tasks must be submitted electronically via either Turnitin or a Moodle
assignment. In instances where this is not possible, it will be stated on your course’s Moodle site with
alternative submission details.

For information on how to submit assignments online via Moodle: https://student.unsw.edu.au/how-
submit-assignment-moodle
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Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: Using the same or very similar words to the original text or idea without acknowledging the
source or using quotation marks. This includes copying materials, ideas or concepts from a book, article,
report or other written document, presentation, composition, artwork, design, drawing, circuitry, computer
program or software, website, internet, other electronic resource, or another person's assignment without
appropriate acknowledgement.

Inappropriate paraphrasing: Changing a few words and phrases while mostly retaining the original
information, structure and/or progression of ideas of the original without acknowledgement. This also
applies in presentations where someone paraphrases another’s ideas or words without credit and to
piecing together quotes and paraphrases into a new whole, without appropriate referencing.

Collusion: Workimggwitiirotiiérsr bl yiagassiod dfé therwaslkagzeasspaisordivisluadv@orkvCollugiomalso
includes providing your work to another student for the purpose of them plagiarising, paying another

person to perform an academic task, stealing or acquiring another person’s academic work and copying

it, offering to complete another person’s work or seeking payment for completing academic work.

Inappropriate citation: Citing sources which have not been read, without acknowledging the
"secondary" source from which knowledge of them has been obtained.

Duplication ("self-plagiarism'): Submitting your own work, in whole or in part, where it has previously
been prepared or submitted for another assessment or course at UNSW or another university.

Correct refe2 c- ev 0%o %o %o %o
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