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1. Preamble 
 

1.1 Purpose  
This policy provides an overarching framework to ensure that all digital media, including for 
the purposes of online learning and teaching, marketing, recruitment, and publicity, is 
produced, delivered and managed in a way which is consistent with the University’s 
policies, UNSW Strategic Intent and the UNSW Brand. 

 

1.2 Background 
There is increasing use of digital media by UNSW.  This includes its use as a means to 
disseminate content and to facilitate communication in 
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2. Scope 
 
This policy applies across the University to Content:  
 
a) developed for the dissemination, advancement, development and application of 

knowledge in the 



 

 
 

4. Policy Statement 
 

4.1 Content which is associated in any way with the University must be developed in a 
manner that is consistent with the University’s policies, UNSW Brand and UNSW 
Strategic Intent. 

  
4.2 Content must adhere to UNSW policies, procedures and guidelines which define 

quality standards including those relating to pedagogy, branding, accessibility, 
production value and presentation.   

 
4.3  Developers of Content are responsible for: 

a) identifying which UNSW policies, procedures, standards or guidelines Content 
is governed by; 

b) ensuring that Content is managed 








	1. Preamble

